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Viva OCA ! 
Viva Las Delta ! 

In recent years, the OCA Benefit evenings have been full of mar­
velous memories! Peter, Paul and Us! Blue Rodeo! And now, for 
one special evening on Friday, January 26, 1996, the fabled LAS 

DELTA opens its doors for a private OCA benefit! 

The LAS DELTA is of course one of the most glamourous destinations 
in the entertainment world. Where else could you: 

- eat to your heart's content at the Mobile Feast (supplied by P. 
Thom Catering - Caterer to the Stars) 

- receive unbelievable opportunities for you and your staff through the 
Action Auction (over 40 items have been donated so far ... weekends 
away, professional development...the list is truly amazing!) 

- get your toes tapping to the music of Second Wmd on our Centre Stage 
- try your luck at 25 carnival booths 
- take a walk down Busker Boulevard 
- exchange your OCA bucks for great prizes (3 Bells and a Jorgenson 

go along way in the prize room!) 

Close to 100 volunteers (including a large group of OCA campers) 
have been working very hard to provide each LAS DELTA visitor with 
an unforgettable experience. They'll be there on January 26th, you 
should be too! 

OCA Benefit tickets are included in all OCA Conference full delegate 
packages. Other ticket requests can be made through the OCA office 
( 416-781-0525). 

All donations for the Action Auction and for the prize room are most 
gratefully accepted through the OCA office. 

Don't miss the highlight of the OCA Winter Social calendar ("hey, isn't 
that Barb Gilbert in sequins ... ?). See you at the LAS DELTA! 

JEFF BRADSHAW 

BENEFIT ORGANIZER 

Oops! Some ticket order forms for "Viva Las Delta" and the other 
"Delta Delights" ('Just Us' ADG Dinner and Circle of Light 
Banquet) erroneously indicated that payment could be made by 
MasterCard. At present, the OCA can accept .Qnly VISA. 
Sorry for any inconvenience. 

Medical Directives: 
Are They Necessary 

At Camp? 

If you employ professional healthcare staff 
at your camp, and we strongly urge that 
you do, you will find that they ask to see 

the camp's medical directives. You may have 
some difficulty understanding this require­
ment, therefore let me try to clear up the mys­
tery and get you well on your way to having 
medical dire~tives to "fit" your camp. 

What Are Medical Directives? 

Medical directives serve as the medical 
authority for the Registered Nurse (RN) or 
Registered Practical Nurse (RPN) to carry out 
treatments and give medications. Without 
authorized medical directives, it is not within 
a nurse's scope of practice to 
make a nursing diagnosis and treat even a 
headache with medication in the absence of 
authorized medical directives. It is a protocol 

... . Continued on page 5 
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Dear Journal ........... . 

If the snow keeps falling between Huntsville and Toronto 
then this may be my last Journal entry until spring ...... . Ah 
well, it is a safe bet that there '11 be a white Christmas - - -
and Valentine's Day - - - and St Patrick's Day - - - and 
Passover - - - and Easter - - - and - - -

Camp is absolutely beautiful right now. There is a lacy 
trim on every tree and the trails are blanketed in a deep, 
white silence. For me, winter after a heavy storm on a 
windless day defines 'silence'. The animals and birds 
haven't ventured out yet or, if they do, seem hushed in 
their activity. Walking around the property is a peaceful 
and oddly dreamlike experience. I can picture the trails 
and fields and cabins filled with campers but it's like a TV 
show without sound. The big cedar tree overhanging the 
shore where, every year counsellors sit with their campers 
to reflect, confer, resolve or confide, is standing quietly. 
Our Reflections Area, where the entire Camp gathers each 
morning to start the day together, looks even more 
inspirational than in the summer. The beak on the 
thunderbird at the top of the totem pole carries a thick 
white frosting and reminds me of the noses of most 
campers when we have whipped cream toppings on our 
desserts. 

Camp is a bit like a plant bulb in the earth, I guess. We 
need a sense of calm and closure to one summer to provide 
the definition necessary to build towards the next. 

The first sign of the OCA spring into the summer ahead is 
the Circle of Light 1996 Conference. Barb Hnatiak and her 
committee have built a great new piece for the year ahead 
at the Delta Meadowvale Resort and Conference Centre. It 
is tremendous to watch, and work, the final details of this 
year's fine event. 

Journal, I must find a way to reach the whole membership. 
Too many of our camp representatives, their senior/full 
time staff and our individual members have not found their 
way to this event in the past. If these people could only 
talk to the people who do go to the Conference - they 
could discover why those who attend the Conference 
attend it year after year. They would hear about the 
concrete benefits of sessions and presenters but they would 
also hear about the fellowship, the opportunity to meet 
exhibitors, the informal sharing with other staff, the year­
long connections which benefit, the ideas which abound, 
the fun which is had. 

Perhaps for some people, they think they know it all 

already. Perhaps some have a conception of an event or 
experience long past. They have to understand that is 
worth arranging some time away from regular work. It is 
worth sending and/or bringing some key staff. So many 
members who are there, love the Conference (like so many 
campers at our Camps, love Camp). Sometimes I feel for 
and worry about the members of the OCA who don't get 
(or seize upon) the opportunity to be at such a first class 
event as this Conference. (I also feel for the children who 
don't get to Camp .......... ) 

Perhaps I should put out a notice or write something in the 
OCAsional News .......... ...... . 

Jorg's To Do List 

• Thank Ellen Nash and Steve Polevoy for their bargain 
hunting and fine choices of OCA Office furniture. 

• Let all Camps know that we have renewed our 
agreement with City Parent magazine for a highlighted 
OCA presence to increase our overall benefit for 
individual advertising. 

• Write something presidential for the Annual General 
Meeting. 

• Write a presidential welcome for the final Conference 
program. 

• Arrange an Exhibitors' Breakfast with the board for 
Friday morning of the conference to thank all of the 
commercial members present this year. 

• Invite Mary Lynn Trotter to the Annual General Meeting 
as a thank you for her support over the past three and a 
half years in the OCA Office. 

• Congratulate and thank Patti Thom and Jim Blake for 
their distinguished service to the OCA as Directors. 
(They are retiring from the Board.) 

• Shake my head in amazement at the quality and quantity 
of work that the Board does as a whole. 

• Cheer for the slate of candidates letting their name stand 
for Board positions. 

• Chat with Dave Latimer about Kilcoo Camp as the site 
for the 1996 Skills Weekend. It will be a tremendous 
opportunity to benefit from his leadership and enjoy the 
Kilcoo spirit. 

• Get a haircut. 

JOHN JORGENSON 

OCA PREsIDENT 
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Promoting your camp can be a 
real up hill battle; especially 
when you 're attempting to show 

how your camp is unique among so 
many others. 
Here are some tips to help promote 
your camp and how the OCA can give 
you the edge you need. 

• Have a camper family host an open 
house for new camper families. 
Bring along your slides, brochures, 
and other promotional materials to 
promote your camp program. 

• Send two brochures in your 
mailings. Returning campers can 
give the second brochure to a friend. 
A great referral technique. 

• Place a "catchy" message on you 
answering machine to promote 
registrations, your accreditation with 
the OCA, and your program. 

• Follow up your mailing of brochures 
with a telephone call within ten days 
of the mailing to ensure the 
brochure was received and to 
answer any · questions. 

• Encourage each of your staff to sign 
up one new camper each year. 

• Promote during the summer while 
you have a "captive" audience and 
happy customers. It is easier to 
keep a customer than to find one. 

• Use family referrals ... campers often 
bring friends. 

• Attend a camp fair with other OCA 
Accredited camps. 

How the OCA helps your camping 
promotions: 

• Thousands of inquiries come into 
the OCA office each year ... those 
calls are referred to OCA member 
camps 

• Member camp directories are mailed 
to families across the province, 
given out at selected camp fairs, 
sent to media in press kits, and 
shared amongst fellow camps. 

• The Public Awareness Committee 
volunteers are working on your 
behalf to promote the OCA and 
members in newspaper, radio 
interviews, television, and alike. 

• Holds training workshops and 
seminars related to marketing 
(Director's Breakfast Clubs, OCA 
Annual Conference). 

Your camp has a "valued added" com­
ponent because of the OCA that non­
member camps do not have. You can 
strengthen this by educating your staff 
and camper families on the impor­
tance of the OCA and the 
Accreditation Program. Volunteer a 
few hours this winter to assist other 
OCA volunteers in the many projects 
of the OCA. You will reap the bene­
fits tenfold. 

KEITH PuBLICOVER 

The boss drives his men; the leader coaches them. 

The boss depends on authority; the leader on good will. 

The boss inspires fear; the leader inspires enthusiasm. 

The boss says "I"; the leader says "We". 

The boss says "go"; the leader says "let's go". 

The boss knows how it is done; the leader shows how. 

The boss fixes the blame for the breakdown; the leader fixes the breakdown. 
The boss says "get here on time"; the leader arrives ahead of time. 
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Huntavllle, Ont POA 1K0 H: 705-789-8701. 
8: 705-789-5812. Fax: 705-789-8824. E-Mall: 
TNTAWINGO GAOL.COM. 

Vice President Barb GIibert, 13 Maple Ave. 
Toronto, Ont M4W 2T5 H: 418-921-7384. 
Fax: 418-922-4523. Portfolio: Regional 
Rapa. 

Past President Larry Bell, Robin Hood, 158 
Limestone Crea. Downavlew, Ont MSJ 284. 
418-738-4443. Fax: 418-738-9971. Portfolio: 
Nominations, PRO. 

Treuurer: Adam Kronlck, White Pine, 40 
Lawrence Ave. W. Toronto, Ont M5M 1A4. 
418-322-8250. Fax: 418-488-9313. Portfolio: 
Fundrelalng. 

Director: Jim Blake, General Delivery, 
Haliburton, Onl K0M 1 SO. 705-457-5278 
Tel. and Fax. Portfolio: Legislation, 
Integration, PRO, MCTR & CCO liaison. 

Director: Jeff Bradshaw, Couchlchlng. 
4 Ripley Ave. Toronto, Ont MBP 2Y9. 418-
789-2233. Fax: 418-789-0204. Portfolio: 
Fundralalng, Education (Conference, Skills, 
Spring Training.) 

Director: Kate Moore, Camp Allaaw, 38 
Evelyn Ave. Toronto, Ont MBP 2Y9. 418-
788-4204 Tel. and Fax. Portfolio: Publlc 
Awareneaa (Camping Gulde), Professional 
Development (Newsletter). 

Director: Ellen Nuh, Northland B'nal Brlth, 
3995 Bathurst St 1200, North York, Ont 
M3H 5V3. 418-830-1180. Fax: 418-830-
8581. Portfollo: Health Care, Standards, 
Membership. 

Director: Keith Publlcover, YMCA Camp 
Pinecrest, 3292 Bayview Ave. #302, North 
York, Ont M2M 3R7. 418-225-9875 x 325. 
Fax: 418-229-1795. Portfolio: Public 
Awareneaa (Media, Camp Promotion), 
Archives. 

Director: Patti Thom, Tanamakoon. 235 
Church St, #3, Oakville, Ont L8H 1 N4. 905-
338-9484 Fax: 905-338-3039. Portfolio: 
Human Resources (Volunteers, Events), 
Education (Director Training). 

Eastern Ontario (Ottawa): Deirdre SIiias, 
Omagakl Wllderneaa Centre, Box 4, 
Pembroke, Ont. KBA 8W5. 813-732-0780. 

Northeastern Ontario (Sudbury): Dave 
Ward, John Island, 185 Lloyd St Sudbury 
Ont P38 1N1. 705-874-8315 Fax 705-874-
3238. daveward@mcd.on.ca 

Northwestern Ontario (Thunder Bay) Elaine 
Kalnbach, Dorion Bible Camp, Dorion, Onl 
POT 1 KO. 807-857-2331. 

Southwestern Ontario (London). Roxanne 
Arts, Y-M•Wa-Ca Day Camp, George White 
Outdoor Centre, RR 15, Clarke Slderoad, 
London, Ont NBA 489. 519-455-2519 or 
519-887-3300, Fax 519-455-2419. 
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Camps Canada 
Consider writing an article for the 
national camping magazine. These 

I are the up and corning themes in 
I the Canadian Camping 
~ Association publication: 

~ I January: 
I Health & Safety 
I February: I Meal Planning 
I Nutrition I Vegetarian or Special 
I Diets I Food Allergies 
~ Camp Cooks 
~March: 
~ Staff 
~ - What Directors look 

~ 
~ 
~ 
~ 
~ 
~ 
~ 
~ 
~ I 
~ 
~ 
~ 

for & requirements for 
Staff 

- Motivating Day Camp 
Staff Absenteeism 

- Contract Validity 
(verbal & written) 

- Job Placement 
Services 
through PCAs 

- Job Descriptions 

Canadian Camping Association 
1810 Avenue Road, Suite 303 
Toronto, Ontario MSM 3Z2 

Fax: 416-781-7875 

SILKSCREEN & Elv.IBROIDERY 
ART & DESIGN SERVICE 

Custom Imprinted Wearables-Specialty & Novelty ideas. 
. . ~ 

} : \ 

. . 

-
~ !':I. 

~ 

vy 
EUROGRAP 

CUSTOM IDENTIFICA: 

You Can Help Us Grow!!! 

The OCA Membership 

Committee is undertaking a 

growth project which we 

depend on you to be a part of. Each 

year we constantly see camps and 

organizations in newspapers and other 

media products who do not belong to 
our camping association. Our aim is 

to reach each one of these operations 
with information about the OCA, 

along with an application to join ... but 
we need your help! 

Our committee will be monitoring the 
major publications, but if you see or 

know of any camps who are not part 
of the OCA, either fax or call in the 

information to the OCA office, so that 

we can contact those operations and 

get them involved this year. 

Having more of Ontario camps 

involved with the OCA will greatly 
benefit our association and will con­

tinue to strengthen our position as the 

leading authority on organized camp­

ing in Ontario. 

We look forward to hearing from you. 

ANDY RODFORD 

MEMBERSHIP COMMITTEE 

WHOLESALE PRICES! 
• Leathercraft • Beads & Lace 

• Jewellery • Native Crafts 

Send For FREE Catalogue & Counsellor 
Training Workshop lnfomation: 

BARRIE 120 Brock Street, Box 13000 
L4M 4W4 Fax (705)721-1226 
Ph(705)728-6501 

OffAWA 1513 Merivale Road 

WE HAVE WHAT 
YOU'VE BEEN 
LOOKING FOR! 
Popular quality crafts & 
fast, de endable service! 

3 ONTARIO 
LOCATIONS 
TO SERVE 

YOU! 
K2G 3J3 
Ph/Fax(613)225-3550 

SCARBOROUGH 1654 Victoria Park Avenue 
MlR 1P7 
Ph/Fax(416)757-1392 
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Medical Directives - continued from page 1 

for health procedure, treatment or 
intervention that may be perfonned 
for a range of clients who meet cer­
tain conditions. Medical directives 
are not client specific. 
Health professionals using medical 
directives must know the inherent 
risks to the client; have the knowl­
edge, skill and judgement required to 
safely implement the procedure; know 
predictable outcomes; know if the 
management of the outcomes are 
within her/his scope of practice; and 
know how to contact the physician if 
clarification is needed. No treatment 
should be automatically implemented 
without careful assessment. Much of 
the client's conditions and the circum­
stances depend on the client popula­
tion, nature of the orders and expertise 
of the health professionals implement­
ing the directive. Professional judge­
ment is critical in making these deci­
sions. 
It is important that the camp boards, 
senior management and/or medical 
staff develop policies for the prepara­
tion of medical directives that include: 
- the type of procedures covered, 
- educational requirements needed to 

use the directives ie. RN or RPN or 
both, 

- agreement with the physician to 
assist in the preparation, and sign 
the directives, 

- a review mechanism if directives are 
used inappropriately or problems 
arise. 

Who Develops The Medical 
Directives? 
Make this a collaborative project 
involving the staff who will be using 
the directives along with the camp 
physician. Always include a plan for 
an annual review, updating and reap­
proval. 

What To Include? 
Medical directives are written docu­
ments appropriate to the health needs 
of the campers and staff and should 
include: 
1. A description of the procedure, 

treatment or intervention, 
2. Specific client conditions which 

must be met before implementation 
ie . signs and symptoms, 

3. Any circumstances which must 
exist before the procedure can be 
implemented, 

4. Any contraindication for 
implementing the procedure or 
medication, ie. do not give "Y" 
medication along with "X" 
medication or on an empty stomach, 

5. Name, date and signature of the 
physician authorizing the medical 
directives, 

6. Who the directives are for 
including dates ie. for campers and 
staff at Camp ABC from July 1 -
August 13, 1996, 

7. The availability of physician is to 
be notified regarding the use of the 
directives, 

8. If personal prescriptions brought to 
camp are to be covered in the 
directives. Personal medications 
brought to camp should be in the 
original container and include the 
name of the medication, the dosage, 
the frequency and route of 
administration. 

The Physician's Signature 
When a physician signs medical 
directives, he/she is indicating that 
these are appropriate dosages, treat­
ment and procedures to manage the 
conditions for which they are being 
given. The physician is not responsi­
ble to the College of Nurses of 
Ontario for their practice. 

What Medication Can 
Campers And Staff Keep? 
Although provincial regulations 
require that all medications must be 

stored in a locked cupboard, some 
medications must be readily available 
for emergencies. "Puffers" for asth­
matic problems or EPI-PENS for 
severe allergic reactions should be 
carried by the campers and staff at all 
times. Many camps have policies that 
issue a waist pouch that the person is 
to carry emergency medications and 
equipment. This can eliminate losing 
medications kept loose in pockets and 
assure immediate access if needed. 

Advantages Of Medical 
Directives 
Do your parents expect that you have 
professional nursing staff available 
and able of help if someone needs 
pain medication for a headache or a 
slight cold or cough? Do you want 
someone to keep the number of drives 
into town at a minimum? Nurses 
working with medical directives can 
do all of this and more. All it takes is 
a little planning, some policies and 
teamwork. 

MARG CREEN, RN, COHN(C), 
HEALTHCARE COMMITTEE 

Resources: 
Casey, Mary. Camp Health Care. 
Waterloo: Conestoga Printing Inc., 1993. 
College of Nurses of Ontario, Camp 
Nursing Guidelines for RN's and RNA's, 
1990. 
College of Nurses of Ontario, College 
Communique, "When, Why and How to 
Use Medical Directives," July 1995, p. 
10-14. 
College of Nurses of Ontario, 
Occupational Heath Nurses: Guidelines 
for Medications, 1988. 
Ontario Camping Association, Healthcare 
Committee. 

Quin-Mo-Lac Camp & Outdoor Education Centre 
Courses off erect in 1996 

Sirius Basic Wilderness Medicine - March 29-30/96 
Sirius Wilderness Medicine Advanced, date to be announced 

International, critical incident course - May 23-24/96 
Courses are certified 

Cost includes meals accommodation, and materials 
Limited Registration - Contact Wendell White 

Phone 613-473-2877 Fax 613-473-5481 
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1996 Annual Conference for Directors & Senior Staff 

January 25 -26, 1996 

at the Delta Meadowvale Resort and Convention Centre, Mississauga 

tttttttttttttttt 
Sl~~V/Cf INC. 

HICKESON DIVISION 

Committed to Providing You 
With All Your Camping 

Foodservice Needs. 

Quality Products and Service 
at a Competitive Price. 

ONTARIO C..\lHPING t\SSOCJ..\T/ON 

A proud member of the Ontario Camping Association 

n1ToRONTO 
laj (416) 745-6000 

ffl OTTAWA 
llWj (800) 268-0538 

HAMILTON 
(905) 547-9881 

LONDON 
(800) 788-1165 
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New Provisional Camp 
Members 

Centauri Summer Camp and 
Camp Crossroads 

New Commercial Members 

Camp Creations Inc. 1352 Bathurst 
St., Toronto, ON M5R 3H7. 416-516-
2502, Fax 416-539-9235. Provides 
services for Internet, World Wide 
Web site, Creation, Construction, 
Maintenance, and Administration. 

Outboard Marine Corporation. 
1994 Fisher Drive, Peterborough, ON 
K9J 7B6. 705-876-2699, Fax 705-
876-2689. 

Second Skin Garment Co. 900 
Caledonia, Unit 14, Toronto, ON 
M6B 3Vl. 416-781-1970, Fax 416-
781-1049. 

The Seafood Warehouse Inc. 161 
Denison St., Markham, ON L3R 1B5. 
905-470-1700, Fax 905-470-8255. 
Vegetarian and Seafood Products. 

Coming Soon! 

the OCA 

STAFF PLACEMENT 
BULLETIN 

to all Accredited Camp Members 

This Bulletin will be sent to the 
Camp Representative once or 
twice a month (depending on 
number of new applicants) from 
January to June 1. 

When you have completed your 
hiring for the summer and/or no 
longer need the Bulletin, please 
advise the Office so we can save 
time, money and effort by reduc­
ing our distribution numbers. 



Risk Management - How Does It Affect You? 

Oh my, what am I doing in this 
business!!? This was my ini­
tial reaction after returning 

from last month's ACA Risk 
Management Conference in Tarpon 
Springs, A.orida. To say the least, the 
experience was humbling, shocking 
and extremely thought provoking. My 
eyes were widened by a sobering expe­
rience of a 4 day mock trial around 
sexual abuse, neglectful hiring prac­
tices and inadequate supervision. 
Several other workshops on sexual 
abuse at camp, liability and crisis man­
agement were excellent complemen­
tary additions to the program. 

In camping, we all recognize that par­
ents are trusting us with their most 
prized possession and that we are from 
that time forward under the micro­
scope for everything we do. Who and 
how we hire, how we maintain a safe 
environment and how we deal with 
issues that affect our small world, 
known as camp, all play a key part in 
how we are viewed as an operation. 

Preparing for the worst, is something 
that many camps agree they tend not to 
deal with well, unless in their history 
they have had an eye opening crisis. 
There is a tendency to subscribe to the 
"we're never had a problem with that 

before" or "we should really do some­
thing about that, but I don't have the 
time" Oub, when dealing with risk 
management. There is not question 
risk management is time consuming, 
but we all understand it is a necessity. 
The question is really then, to what 
degree do we plan for and how much 
do we let risk rule our lives and restrict 
what we do at camp? 

All camps have what seem like a 
never-ending list of policies. Each 
year we add to them as we constantly · 
reflect on how the camp business is 
changing in our world of "liability 
awareness". These risk management 
steps are in an effort to make camp a 
safe place and reduce the opportunity 
for any negative things to happen. 
Nevertheless, in this business we will 
never be able to control all factors (i.e. 
Camper and staff judgments, torna­
does, etc.) and must be prepared to also 
deal with issues when they arise. Our 
job as Camp Professionals is to plan 
for the worst, hoping it will never hap­
pen, as we do with fire and water drills, 
for example. Following provincial 
guidelines, exchanging experiences 
with fellow camp prnf essionals and 
producing thorough staff manuals are 
essential, but four other major points 
came forward from this conference 

that are equally important: 

1. DO NOT TAKE ANYTHING 
FOR GRANTED. 

2. CREATE AN ENVIRONMENT 
FOR WELL TRAINED STAFF 
TO COMMUNICATE FREELY. 

3. BE CONFIDENT IN ALL YOUR 
DOCUMENTATION (i.e. applica­
tions, medical forms, staff evalua­
tions and manuals, incident 
reports, etc.). 

4. BE HONEST ABOUT YOUR 
SHORTCOMINGS AND MOVE 
TOWARD FIXING-THEM. 

As an example of taking things for 
granted, I offer you this example. 
During the mock trial the camp experi­
enced detrimental exposure over the 
employment of a key counsellor in the 
incident. This staff member, who was 
employed for the past two summers, 
did a great job, received excellent eval­
uations and subsequently, was hired 
back for the third summer. As many 
camp directors do, this staff member 
was contacted and asked if he would 
be interested in returning to camp. 
He was ... a discussion ensued concern­
ing the particular job and pay and both 

Continued on page 8 

f he Online Magazine for Camps 

~ Camp Creations Inc. 
Phone (416) 5 l 6-2502•netquest@inforamp.net 

Visit us at the Circle of Light Conference 
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Risk Management - contlnued from page 7 lviE Hf J.it.,-i$t i 

parties were very happy when an 
agreement was reached ... sound famil­
iar? This Director did ask about any 
new swimming qualifications or cours­
es he had taken to make him a better 
staff member, but what wasn't asked 
by the Director was, "during the school 
year were you charged and convicted 
of rape?" ... and he was. This is obvi­
ously a contentious question and was 
not directly related to the charges in the 
mock trial, but did come back to sig­
nificantly haunt the camp. What are 
your rehiring practices and policies? 

As a continuation to our training 
efforts throughout the year, more risk 
management events and open forums 
to encourage sharing of experiences 
between camps is nothing less than 
essential. The Ontario Camping 
Association has implemented a risk 
management task force to continue 
looking at elements of risk in camping. 
This group will constantly be working 
toward helping us re-look at each of 
our operations in a light that may help 
reduce "risk" at camp. This task force 
is always keen to have new members 
join the group, in hopes of expanding 
their research scope. I encourage you 
to become involved on this task force 
or to join your fellow camp profession­
als at the upcoming Circle of Light 
conference in January (25 - 27). 

We can never completely remove all 
risk from our business and to believe 
otherwise is unrealistic. However, 
with our own initiative and collective 
help of the camping community we 
can create an environment that is at 
minimum "ready for anything". 

To provide an answer to my original 
question (Oh my, what am I doing in 
this business!!?), I am in this business 
because a camp experience is the sin­
gle-best, life building experience a 
child can have outside their home. 
There is nothing more gratifying than 
the smile of a child who has just met a 

new friend, mastered their J-stroke or 
learned a new song. Risk is something 
that exists, but should never be dis­
couraging in the light of what wonder­
ful contributions we are making to the 
future of Canada. 

Warm and safe regards, 

ANDY RODFORD 

DIRECTOR, ONONDAGA CAMP 

Ontario Camping Association 

Annual General Meeting 
Wednesday, January 24, 1996 

at the Delta Meadowvale Resort and 
Convention Centre, Mississauga 

Graydon Hall, 6:30 p.m. 

Followed by Dinner 
Volunteer Recognition Awards 

and a Special Program featuring 
'Justus', an award winning 

Mississauga-based vocal group. 

Job Fairs 
January 18, 1996, 10:30-3:00 at 0.Jeen's 
University, Kingston. Barb Mundell 613-
545-2992; Fax 613-545-2535 
February 7, 1996, 10-3:30 at Bingemans 
Conference Centre, Kitchener. Pam 
Seeback Conestoga College. 519-7 48-
5220 ext 216; Bonnie Patteson University 
of Guelph 519-8244120 ext 2394; Carol 
Ann Olheiser University of Waterloo 519-
888-4567 ext 2482; Joy Mitchell Wilfrid 
Laurier University 519-884--0710 ext 4136. 
March 7, 1996, 10:00-4:00 at Canaclore 
College, North Bay. Laura Rainer 705-474-
7601 ext 5259 or Terry Roome 705-474-
3461 ext 4491 . 

2nd Annual Conference: 
Therapeutic Camps for 
Children/ Adolescents 
April 18-19, 1996 
Royal Ottawa Hospital 
Sponsored by Children's Outpatient 
Dept & Recreation Discipline, Royal 
Ottawa Hospital 
Information: Carolyn Cashman & 
Assoc. Inc. 37 Four Seasons Dr., 
Nepean, Ont. K2E 7P9. Tel. 613-228-
2883 or Fax 613-228-0825. 

THE REVOLUTION 

INC PING Is HERE 

Experience 

CampBrain 

A computer software program designed and 
developed especially for your camp 

For details call Brainrunner at 
(416) 665-3525 
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Glen Bernard Camp Celebrates 75 Years 

1996 marks Glen Bernard Camp's 
75th season and various commit­
tees have been busy planning 

several events and projects. The cele­
brations began with the introduction 
of a Glen Bernard Camp compact disk 
and cassette entitled "Under Open 
Skies" which features a selection of 
camp tunes from 1922 to the present. 
Campers, staff and alumni were 
involved in the production of this 
unique recording. 

In May, GBC will host a luncheon at 

the Granite Club for all campers, staff 
and alumni. This picnic-style lunch 
will feature a retrospective slide show 
commemorating past and present. 

During the camp season, there will be 
several events at Glen Bernard to give 
former campers a chance to "relive 
the memories". In July there will be a 
homecoming event to give alumni a 
chance to see the camp in action. The 
camp will salute the town of 
Sundridge for their support over the 
75 years. In August there will be an 

alumni canoe trip in Temagami, and 
finally in September an opportunity 
for families to stay at the camp for a 
weekend of activities. 

It is going to be a very busy year for 
Glen Bernard Camp. Each event will 
be a chance to reminisce and to plan 
for the future of GBC. Here's to the 
next 75 years! 

·HILARY SMmI 

GLEN BERNARD 

DEVELOPMENT CO-ORDINATOR 

~ G.B. CATERING LIMITED QB Camp Food Services . 
¢ Complete kitchen management including staff hiring 
¢ Competitive prices 
¢ Nutritious homestyle cooked meals, breads & pastries 
¢ Diverse menu planning 
¢ Unique G.B. dry food tripping system 

Call Us For A Competitive Quote 

1-800-461-5813 

CCA/ACC 

This program has been designed to 
provide full protection for the unique 
exposures of camps at a competitive 

and stable premium. Property, liability, 
accident & sickness, crime, directors 
& officers liability, automobile and 

other coverages are all available. 
Dale Intermediaries Ltd. is the 

exclusive broker for this program. 
For more information and a quotation, 

please contact Robert Reid 
or Alice Mak at 416-591-2500 at Dale 
Intermediaries Ltd., 145 Wellington 

Street West, Toronto, Ontario M5J IH8 
or CALL TOLL FREE l-800-265-6196. 
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Camp Director 
Receives PhD 

Congratulations to Gord 
Rixon (Camp Ekon) who 
recently earned his PhD 

in systematic Theology 
awarded jointly by 
Boston College and 
Andover Newton 
Theological School. His 
dissertation is titled 
"Bernard Lonergan's 

N orion of Vertical 
Finality in his Early 
Writings". 

■ 



Employment Opportunity 
, Camp Director for Camp Wyoka, 

Clifford, Ontario, White Oaks Area Girl 
Guides of Canada 
Send resume to Area Commissioner, 
White Oaks Area, Girl Guides of Canada, 
1563 Dundas Street West, Mississauga, 
Ontario, L5C 1E3. Deadline January 15, 
1996. 

Sailboats 
- Optimists to develop young camper 
skills. three for the price of a Laser - 8' 
and 80 lb. 
- New Pram for 2 or 3 to row/sail - 9' and 
90 lb. 
- Bytes for the intermediate/advanced -
12' and 100 lb. 
- Used boats at huge savings. 
Waubaushene Marine Industries. 
Fax/Ph 705-538-0987 
Booth 55 at the Conference. 

Camp Rental. Short or long term for 
adults or youths. Camps, retreats, 
conferences, etc. Spectaculatr shoreline, 
canoe routes, gorgeous beach, trails, 
surrounded by hundred of square miles of 
Crown Land forest. Cabins with private 
washrooms. 2 hours to Toronto. Possible 
sale. 416-449-6029 

Volunteers are special people! 
Please send us a profile of a special 
person in your organization to 
highlight in this column. 

WENDELLWIDTE 

NEWSLETTER COMMITfEE 

Delta Delights 

'Just Us' AGM Dinner 
Jan. 24, 7.30 $20.00 

Viva Las Delta 
Jan 26, evening $35.00 

Circle of Light Banquet 
Jan. 27, 7:00 p.m. $55.00 

(GST to be added to above prices) 

These events all take place at the 
Delta Meadowvale Resort and 

Convention Centre, Mississauga. 

For information and tickets, please 
call the OCA at 416-781-0525 
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OCAsional News offers you a variety 

of ways to promote products and 

services withm organized camping. 

Next deadline is January 15th for Febuary 

publication. 

• Display ads are sold on a single or multiple 
insertion rate, with a 10% discount for 
members. Please contact the OCA office 
for rates. Camera-ready art required. 

• We also offer professional and business 
directory ads of business card size 
(2"xl.5''). Camera-ready art required. OCA 
member fee: $35 per insert (up to 3 months) 
or $28 per insert (4 to 10 issues). 

• Classified ads are sold with a maximum size 
of 25 words for a fee of $10 for members 
and $25 for non-members. Additional space 
sold in 25 word increments. 

• Paid advertising content will not exceed 
editorial space. 

• The OCAsional News is published 10 times a year 
by the Ontario Camping Association, a voluntary, 
non-profit association committed to excellence in 
Camping. We want to hear from you. Please send 
your thoughts and inquiries to our editorial 
committee: 

• Janet Adamson, Inspirational Messages 
416-481-7322. 

• Mary Lynn Trotter, Hot Tips 416-761-9135 

• Jim Blake, Current issues 705-457-5278 

• Kate Moore, Editor 416-766-4204 

• Mike Moore, Photography 416-322-9735 

• Patti Thom, Newsworthy items and 
Obituaries 905-338-9464 

• Wendell White, Profiles 613-473-2877 

OCA Office 
1810 Avenue Road, Suite 302 

Toronto, Ont. M5M 3Z2 
Tel 416-781-0525 

Carolyn ext 15; Bobsie ext 11 . 
Fax 416-781-7875. 


